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• Genetically modified 
• Only persists for a few 

generations 
• NO gene drive 
• Currently only available 

for the male bias option numbers 

Pathway for testing each phase 

• Genetically modified 
• With drive 
• Potential long-term and 

sustainable impact on 
malaria-mosquito 

• Genetically modified 
• NO gene drive 
• Learning phase 
• No impact on malaria 

mosquito numbers 
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 Toward the Release 

2012 2016 3 years 2019 

Target Malaria 
started in Burkina 

Faso 

Importation of the 
sterile male line in 

Burkina Faso 

Activities preceding 
the Release Release 
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Field site 
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Stakeholder Engagement Challenges 
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Management 
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